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AD Rankings for Scientist

piesse@  More Than a Ranking

Chulalongkorn University

AD Scientific Index ID: 3922298 Wilert Puriwat

In Chulalongkorn In Thailand In Asia World
University (1,427) (19,283) (685,755) (2,395,625)
Scores Rankings
H-Index (Total) 20 #190 #0985 #90,240 #455,956
¢ H-Index (Last 6 years) 19 #131 #689 #71,447 #340,869
- H-Index Last 6 years / 0.950
> 8 | Total Ratio
A 110 Index (Total) 25 #241 #1,320 #111,633 #534,937
110 Index (Last 6 years) 25 #180 #1,006 #90,739 #414,797
| i10 Index Last 6 years/  1.000
— Total Ratio
Citation (Total) 1,265 #255 #1,390 #114,989 #594,300
03 Citation (Last 6 years) 1,220 #144 #805 #83,926 #410,296
= Citation Last 6 years / 0.964
CHULALONGKORN Total Ratio
UNIVERSITY Business & Management #2 #19 #2,154 #13,537
i (54) * (1,056) * (32,039) * (97,719) *
Marketing * #10Q #1Q #246 #2,066
(13) * (215) * (5,899) * (18,196) *
www.adscientificindex.com

Date : 09.01.2025 * Source and Methodology: https://www.adscientificindex.com/scientist/wilert-puriwat/3922298
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